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COLLECT FOR CLUBWOMENCOLLECT FOR CLUBWOMEN  
  

Keep us, Oh God, from pettiness; let us be  

large in thought, in word, in deed. 
 

Let us be done with fault-finding and leave  

off self-seeking. 
 

May we put away all pretense and meet each  

other face to face, without self-pity  

and without prejudice. 
 

May we never be hasty in judgement and  

always generous. 
 

Let us take time for all things; make us to  

grow calm, serene, gentle. 
 

Teach us to put into action our better  

impulses, straightforward and unafraid. 
 

Grant that we may realize it is the little  

things that create differences, that in  

the big things of life we are at one. 
 

And may we strive to touch and to know the  

great common human heart of us all, 

and, Oh Lord God, let us forget not 

to be kind. 
 

Mary Stewart   |   April 1904 
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Tina Daniel, the 2018-2020 GFWC Geor-

gia State President, chose Girl Scouts of 

the USA as the President’s Special Project 

for her administration.  As a Girl Scout 

growing up and now as a troop leader for 

her daughter’s troop, the Girl Scout Move-

ment is near and dear to Tina’s heart—an 

organization with similar values of faith, friendship, service, 

advocacy, leadership, and fun.  In other words, a natural fit 

with GFWC Georgia! 

Let’s Look at Girl Scouts 

and GFWC Georgia for 

the Connections. 

First the obvious, they both start with the letter “G.”   

Secondly, they both were founded by FEMALES — women of vi-

sion, determination, fortitude, and perseverance — leaders and 

pioneers.  

 

 

Juliette Gordon Lowe Jane Cunningham Croly 
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 Girl Scout Council of Historic Georgia 

Phone:  (478) 935-2221     Customer Care Team:  (888) 689-1912 

Website:  http://www.gshg.org 

Facebook:  http://facebook.com/girlscoutsofhistoricgeorgia 

Twitter:  http://twitter.com/gagirlscouts 

Service Centers: 

Albany Service Center   Athens Service Center 

515 Pine Avenue   185 Newton Bridge Road 

Albany, GA  31701   Athens, GA  30607 

(229) 432-9188   (706) 548-7297 

 

Augusta Service Center  Columbus Service Center 

508 Shartom Drive   1344 13th Avenue 

Augusta, GA  30907   Columbus, GA  31901 

(706) 774-0505   (706) 327-2646 

 

Gainesville Service Center  Macon Service Center 

535 Spring Street SE   6869 Columbus Road 

Gainesville, GA  30501  Lizella, GA  31052 

(770) 536-8656   (478) 935-2221 

 

Savannah Service Center  First Headquarters  

25 Bull Street *   Museum & Program Center 

Savannah, GA  31401   330 Drayton Street 

(912) 236-1571    Savannah, GA  31401 

* Temporary until new  (912) 232-8200 

location at 223 MLK, Jr. Blvd     

is complete.  
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Girl Scouts 

On March 12, 1912, Juliette “Daisy” Gordon Low organized the 

first Girl Scout meeting of 18 girls in Savannah, GA.  After meet-

ing the Baden-Powells in England, the founders of Boy Scouts 

and Girl Guides, she envisioned an organization back in the U.S. 

that would pre-

pare girls to meet 

the world with 

courage, confi-

dence, and char-

acter.  Those early 

Girl Scouts, long 

before they could 

vote, played basketball, swam, hiked, camped, and learned about 

the world from studying a foreign language to telling time by the 

stars. But more significantly, they helped those in need and 

worked together to improve their little corner of the world. 

GFWC and GFWC Georgia 

In 1868, Jane “ Jennie June” Cunningham Croly, a professional 

journalist, was denied entrance to a dinner at an all-male press 

club honoring novelist Charles Dickens.  In response, she orga-

nized a women’s organization—Sorosis and on the 21st anniver-

sary of its founding, she invited women’s clubs across the coun-

try to attend a conven-

tion for the purpose of 

organizing into a fed-

eration.  Sixty-three 

clubs attended the convention and ratified the GFWC constitu-

tion, thus forming the General Federation of Women’s Clubs.  

And in 1895, the Elberton Georgia Sorosis and the Atlanta Wom-

an’s Club, both already members of the General Federation, in-

vited all women from across the state to consider the advantages 

of federation.  On April 29, 1896, sixteen organizations came to-

gether as Charter Clubs of the new Georgia Federation.  The 

original mission, as it is today, was to improve communities by 

enhancing the lives of its citizens by volunteer service. 
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Thirdly, they have common values. 

FAITH   — Everything in Girl Scouting is based on the Girl 

Scout Promise and Law, 

which includes many  of 

the principles and values 

common across reli-

gions. Girl Scouting encourages girls to take their own spiritual 

journey by exploring the commonalities of the Girl Scout Law and 

the teachings of their faith.  Religious organizations encourage the 

spiritual growth of girls by recognizing and reinforcing the values 

integral to Girl Scouting.  Likewise, GFWC is a non-

denominational organization, but with faith as a sustaining value.  

Much like Girl Scouts use the Promise and Law, GFWC uses Mary 

Stewart’s Collect, a prayer to instill a sense of unity among women 

working together with wide interests and common goals, as the 

organization’s creed. 

CIVIC ENGAGEMENT—GFWC is one of the world’s largest 

and oldest women’s organiza-

tions promoting civic im-

provements through local-

based volunteer services.  

While their impact may be 

local, their reach is global in 

their support for the arts, preserving natural resources, advancing 

education, promoting healthy lifestyles, encouraging civic involve-

ment, and working toward world peace and understanding.  In 

the very first Girl Scout Handbook, girls were encouraged to be 

forward thinking, to learn a trade or two to become independent, 

and to serve their country.  During the early years of the move-

ment, girls were planting war gardens, helping sell war bonds, 

and rallying to support the 19th Amendment, much like the 

GFWC clubwomen.  And much like their counterparts, Girl Scouts 

began learning about government, voting, and the election pro-

cess.  Throughout their history Girl Scouts, just like GFWC club-

women, have helped the unemployed, the needy, and the sick in 

times of peace and war, both in the U.S. and worldwide. 
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 Contact Information  

Girl Scout Council of the Southern Appalachians, 

Inc. 

Phone:  (865) 688-9440 Local Toll Free:  (800) 474-1912 

Website:  http://www.girlscoutcsa.org 

Facebook:  http://facebook.com/girlscoutcsa 

Twitter:  http://twitter.com/girlscoutcsa 

Service Center for Georgia: 

 Chattanooga Service Center 

 6101 Enterprise Park Drive, Suite 600 

 Chattanooga, TN  37416 

 (800) 474-1912 

Girl Scouts of Greater Atlanta, Inc. 

Phone:  (770) 702-9100 Local Toll Free:  (800) 771-1139 

Website:  https://www.girlscoutsatl.org 

Facebook:  http://facebook.com/GirlScoutsAtl 

Twitter:  http://twitter.com/girlscoutsatl 

Headquarters for Greater Atlanta: 

 Girl Scouts of Greater Atlanta, Inc. 

 5601 North Allen Road SE 

 Mableton, GA  30126 

 (800) 771-1139 

Council Shops also in Mableton, Cumming, Sandy Springs, and 
Tucker. 
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Girl Scouting in Georgia 

Georgia is the birthplace of the Girl Scout Movement.  From a 

troop of 18 in Savannah in 1912 to almost 60,000 girls and 

25,000 adults served by three councils today, Girl Scouting has 

had a long and productive history in Georgia. 

The three councils serving the girls of Georgia are: 

1) Girl Scout Council of the Southern Appalachi-

ans, Inc. — Serving 46 counties from southwest Virginia, 

through east Tennessee, and the North Georgia counties of 

Catoosa, Chattooga, Dade, and Walker. 

2) Girl Scouts of Greater Atlanta, Inc. — Serving 33 

counties in the greater metropolitan Atlanta area in Georgia 

and part of Polk Co., TN. 

3) Girl Scouts of Historic Georgia — Serving 122 coun-

ties in Georgia from the mountains to the coast and 2 coun-

ties in SC and one county in AL. 
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ENVIRONMENT—The relationship with nature and the envi-

ronment is ingrained in the DNA of a Girl 

Scout.  From the very beginning, girls 

have walked in the woods, gone camp-

ing, planted vegetable gardens, and 

practiced environmental stewardship.  

They have “used resources wisely” and 

“left no trace behind.”  Instilled in them 

from Daisy to Ambassador is the concept to protect, cherish, and 

promote the outdoors—to leave it better than you found it. And 

from the early beginnings of GFWC until today, clubwomen have 

sought to beautify their communities, promote the wise use of 

our natural resources, protect the habitats of plants and animals, 

and like Girl Scouts, to be good stewards of the environment. 

LEADERSHIP—Girl Scouting is the world’s preeminent lead-

ership development organization 

for girls. Its mission is to build girls 

of courage, confidence, and charac-

ter, who make the world a better 

place.  Through GS research over 

the years, it has been found that girls thrive in an inclusive, safe 

space in which they are free to explore their potential and take 

the lead without distractions or pressure found in coed environ-

ments.  With supportive adults and peers, girls develop their 

leadership potential through age-appropriate activities that are 

girl led, cooperative, and hands-on in an effort to DISCOVER 

their values, skills, and the world around them; to CONNECT 

with others in a multicultural environment; and to TAKE AC-

TION to make a difference in the world. Just like Girl Scouts, 

GFWC actively promotes and supports the development of lead-

ership skills in their members.  From National to State LEADS 

programs to individual clubs encouraging new members to join 

in activities, mentoring new members, sharing the club work 

load, or simply appreciating members, GFWC actively supports 

and encourages its members to take risks, to be innovative, and 

to promote new directions to unleash the leadership potential 

and desire within each of its members. 
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 Girl Scouting:  It’s More than 

Cookies, Camping, and Crafts. 

The Girl Scout Leadership Experience is a one-0f-a-kind leader-

ship development program for girls, 

with proven results.  It is based on 

time-tested methods and research-

backed programming that help girls 

take the lead  — in their lives and in the world. 

Research has shown that girls learn best in an all-girl, girl-led, 

and girl friendly environment.  It is the safe 

place where a girl can practice different 

skills, explore her fullest potential, take on 

leadership positions—and even feel allowed 

to fail, to dust herself off, get up, and try 

again. 

Girl Scouting prepares a girl for a lifetime of leadership from that 

first camping trip looking at the night sky to one 

day accepting a mission to the International 

Space Station or Mars; from expressing her opin-

ion and wishes in a Brownie Ring to lobbying city 

council with her troop to one day holding a seat 

in Congress; and from selling cookies to her 

neighbors, friends, and families to operating a 

cyber cookie stand to one day becoming a cybersecurity expert. 

Being a Girl Scout helps girls thrive in five key ways.  As a Girl 
Scout, she: 

 Develops a strong sense of self. 

 Displays positive values. 

 Seeks challenges and learns from setbacks. 

 Forms and maintains healthy relationships. 

 Learns to identify and solve problems in her community. 
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 Ways GFWC Georgia Can Benefit 

from Girl Scouts 

 As both organizations experience a decline in membership for 

whatever reasons, a mutually cooperative relationship between 

both Girl Scouts and GFWC Georgia would only benefit both or-

ganizations.  The obvious benefits include: 

MEMBERS 

 1) Recruit potential new members from leaders, par-

 ents, and staff associated with troops, service units,  and/

 or councils.  Share with all the history and scope of 

 GFWC Georgia and GFWC.   

 2)  Introduce Senior and Ambassador Girl Scouts to 

 Juniorettes and eventually to Woman’s Clubs. 

 3) Target the Girl Scout partner, Kappa Delta sorori-

 ty, at local colleges for potential membership. 

PARTNERS 

 1) Solicit Girl Scout troops for help with a club’s existing 

 event or project. Younger girls love to hand out flyers, run 

 errands, assist with set-up, pass out water and snacks, 

 etc., while older girls can help with planning , manning 

 booths, providing services, etc.  And do not forget flag 

 ceremonies. 

 2) Use an older girl troop to assist clubs in cyber activities

 —Website, Facebook, Twitter, Instagram, etc. accounts.  

 They are computer natives and are very knowledgeable in 

 all areas of social media. 

 3) In conjunction with a troop or service unit begin a new 

 community service project/event. 

 4) Engage a troop or service unit in a letter-writing cam-

 paign for a GFWC Georgia cause, and likewise do the 

 same for them.  Both groups have advocacy at their heart. 
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Ways To Help Girl Scouts 

Troops, Service Units, and Councils need the help of adults to 
provide a quality Girl Scout experience.  For adults who will work 
directly with girls, an application and a background check is re-
quired. 

Volunteer with a Troop 

 □ Help at one or more meetings. 

 □ Help with troop fundraising. 

 □ Help with a hike, cookout, or trip. 

 □ Help with the fall product sale. 

 □ Provide transportation for trips/outings. 

 □ Be a First Aider. 

 □ Help with the cookie sale. 

 □ Provide or coordinate snacks for meetings. 

 □ Be a camping adult. 

Support a Troop 

 □ Provide supplies. 

 □ Provide space for storage of supplies/equipment. 

 □ Provide space for meetings or events. 

 □ Care for leaders’ young children while they attend 

  meetings or trainings. 

 □ Share your hobby, skills, or career with a troop. 

 □ Buy cookies and/or fall products. 

 □ Sponsor a girl or troop for a Bronze, Silver, or 

  Gold Award. 

Donate to Girl Scouts 

 □ Contribute through an Annual Giving campaign. 

 □ Include a Girl Scout Council in your estate plans. 

 □ Give a gift in Honor or Memory of someone.  
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Girl Scouts unleashes the  G.I.R.L. (Go-getter, Innovator, Risk-
taker, Leader)™ in every girl. 

 

Go-Getter.  She’s bold, honest, and determined 

to succeed. In her mind failure is no reason not to 

get back up and try again, and again, and again. 

That explains why half of all U.S. business-

women were Girl Scouts.  

 

Innovator. Thinking outside the box is her spe-

cialty, so she’s always looking for a creative way to 

take action.  A clear correlation: 73 percent of 

current female senators were Girl Scouts. 

 

Risk-taker. Courageous and strong, she’s keen 

to try new things and embrace the unfamiliar. It's 

no wonder that nearly all the 40 women who 

have flown in space were Girl Scouts. 

 

Leader.  She’s confident, responsible, and com-

mitted to changing the world. Here's proof: Every 

year, Girl Scouts collectively spend tens of 

millions of hours improving their commu-

nities. 
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Girl Scouts At A Glance 

Mission:  Girl Scouting builds girls of courage, confi-

   dence, and character, who make the world 

   a better place. 

Motto:  “Be Prepared” 

Slogan:  “Do a good turn daily” 

Grade Levels: Daisy — Grades K-1 

   Brownie — Grades 2-3 

   Junior— Grades 4-5 

   Cadette — Grades 6-8 

   Senior  — Grades 9-10 

   Ambassador — Grades 11-12 

Membership: Currently 2.6 million—1.8 million girls  
   and 800,000 adults worldwide. 

   More than 50 million alumnae worldwide. 

   Member of the World Association of Girl 
   Guides and Girl Scouts (WAGGGS) with a 
   worldwide membership of 10 million girls 
   and adults in 146 countries.  

Traditions:  Girl Scout Sign—Raising three  

   fingers of the right hand while the  

   thumb holds down the pinky. 

   Friendship Circle—Girls standing in  

   a circle, crossing their right arms over their 

   left  and grasping the hands of those on 

   both sides. 

   S’mores—Campfire sandwiches 
   of graham crackers, roasted  
   marshmallows, and chocolate  
   bars. 

   SWAPS—Small tokens of friendship  

   exchanged with fellow Girl Scouts. 
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 Pathways:    Six Ways to be a Girl Scout  

 

    
  

 

 

 

 

Program:  The Four Pillars 

   STEM:   Computer science, engineering, ro-

   botics, outdoor STEM, and more. 

   LIFE SKILLS:  Civic engagement, healthy 

   living, global citizenship, communication skills. 

   OUTDOORS:  Adventure and skill building, 

   including camping experiences for all levels 

   from the backyard to the backcountry. 

   ENTREPRENEURSHIP:  The Girl Scout 

   Cookie Program—the largest girl-led business 

   in the world—teaches goal setting, decision 

   making, money management, business ethics, 

   and people skills.   

Girl Scout Days: October 31 — Founder’s Day—Juliette  
   Low’s Birthday. 

   February 22—World Thinking Day— 
   Birthday of Lord and Lady Baden-Powell, 
   founders of Boy Scouts and Girl Guides. 

   March 12 — Girl Scouts’ Birthday—The 
   founding of the first Girl Scout troop in  
   Savannah. 

   March — Girl Scout Week—The week 
   beginning on Sunday and ending on Satur-
   day that includes March 12th. 

   April 22 — Girl Scout Leader’s Day— 
   Honors all the volunteers and mentors in 
   partnership with girls.   


